Running head: HOW WOMEN ARE PORTRAYED IN THE MEDIA 	

HOW WOMEN ARE PORTRAYED IN THE MEDIA	








How Women Are Portrayed In the Media
Name
Institution


How Women Are Portrayed In the Media
Over time, a lot has been said and portrayed about women. The media has for many years portrayed very flawed themes especially based on gender representation. In most parts of the world, the media has become practically unavoidable. However, with the high rate of access to media, it is vital to be careful of the kind of message to be projected to the viewers, particularly those portraying women. In most cases, women are portrayed as weaker compared to men and represented in highly sexualized roles. In many cases, women are portrayed in different ways in different media and such portrayals impact their self-esteem, body image and emotional well-being negatively. Women are portrayed in different ways in the different media assigned for this assignment and in each; the impact is clearly evident in the women depicted. 
To start with, in the article “Content Analysis of Gender Roles in Media: Where Are we Now and Where Should We Go?” by Rebecca Collins, the author starts by indicating that women are under-represented in numerous media. In the table presented by the author in the article, several aspects concerning women are reflected which include under-representation, subordination, sexualization, body image and traditional roles (Collins, 2011). Under-representation of women in the media has negative effects on the consumers of the content presented. As the author illustrates, when young girls viewing the content do not see themselves reflected in the media, their sense of self-esteem is really diminished. Actually, it is easy for boys to conclude that women and girls are unimportant. In addition, girls will likely lack role models in the media, which can highly affect their emotional well-being. The emotional well-being of women is also affected as the adult women feel disenfranchised due to the under representation. In this media, the image of women is also affected as the under-representation constricts their societal perspectives (Collins, 2011). 
On the other hand, Ramsey & Hoyt (2015) in “The Object of Desire: How Being Objectified Creates Sexual Pressure for Women in Heterosexual Relationships,” women are portrayed as sexual objects and are highly subjected to violence and sexual pressure. According to the authors, sexual objectification is all-encompassing and mostly affects women and girls. In brief explanation, the article states that to sexually objectify a woman is to divide her body and mind mentally so that one can focus on her sexual body parts (Ramsey & Hoyt, 2015). Objectification has numerous consequences in women really affects their emotional well-being, self esteem and body-image. As revealed in the article, a sexually objectified woman is emotionally tortured because her body parts are just seen as instruments to be used by others and are not associated with her emotions and personality. Objectification is simply a form of dehumanization has numerous effects on the body image of a woman. Simply, objectification means that the body of a woman is just seen as an object. The humanity of a woman is not seen at this time and that is why the article reveals that the body can be subjected to violence and many other awful activities. In sexual objectification, women experience men gaze; a look given to women by men to inspect their bodies (Ramsey & Hoyt, 2015). Objectification of women has impacts on both men and women. Particularly, as revealed in the article, viewing media that objectify women enables men to reduce women to sexual objects and hence be more interested in non-relational sex. This can really affect the self-esteem of women because they are not considered as human beings but as objects. In addition, this can also highly affect their emotional well-being. Apart from women objectification, the article also talks about self-objectification and partner-surveillance which both lead to partner shame. This has an impact on body image because it leads to partner-shame due to the inability to control body size. Media that depicts women as objects lead to their lowered sexual agency due to low self-esteem and low emotional well-being because of their misrepresentation. Because their bodies have been depicted as objects, objectified women do not have sexual consent in relationships. They actually do not enjoy romantic relationships because they are exposed to violence (Ramsey & Hoyt, 2015).
From the five minutes video about women on the media, it is evident that most of the content people view about women is not true and does not reflect their will. Their body images are literally tempered with, which also affect their emotions and self esteem. Women’s body images are objectified to fit the various objects one wants to advertise and in most cases, it is against their wishes. For example, from the video, the body image of Kate Winslet was changed to fit an advert against her will, which is seen as she states “I don’t look like that and I don’t desire to look like that.” It is clear from the video that the media did not only affect the body image of the woman but also her self-esteem and emotional well-being. 
When we objectify and dehumanize people, research reveals that we tend to coerce them into doing things which do not please them. As revealed in the article by Ramsey and Hoyt, when one is objectified, his or her body parts are just seen as objects to be used by others. In addition, the body parts are mentally divided with the person’s emotions and personality. Similarly, dehumanizing a person is having no regard for his or her humanity and considering them as objects or tools to be used (Ramsey & Hoyt, 2015). Objectification and dehumanization has serious impacts on our relationships. To start with, men who objectify their partners pressure them sexually and even coerce them. This is because, when one has been objectified or dehumanized, his or her desires and wants are not valued and a greater emphasis is given to one’s own desires. In addition, it is evident from research that women who are objectified can internalize it and be more likely to experience body shame and do not exhibit sexual agency (Ramsey & Hoyt, 2015). 
Christina Hoff Sommers and Camille Paglia in their interview discuss pertinent issues concerning contemporary feminism and it evolution over the last three decades. According to the two, the fight for gender equality on university campuses which started in 1960s has currently degenerated to infantilizing policies (AEI VIEWPOINT, 2016). According to Christina and Camille, intersectional feminism is basically as a result of class issues, where there seem to be a wall of protection based both race and the class in which the parents of a girl belongs. Additionally, the two believe that the establishment of radical feminist was not really ready for the strong defense that the gamers put forth. It is clear that women did not have their place in the gamer culture (AEI VIEWPOINT, 2016). From the interview, it is clear that both men and women played video games to seek solace from the outside world but when women play, they are highly mistreated. In addition, according to the interview, game companies are monopolized by men hence many video games are representations of male gaze. Sommers and Paglia believe that the images in the games are meant to serve the interests of heterosexual men. In addition, the images are meant to paint a bad picture on women as people view the images; they get the idea that, women who game cannot be anything more than eye candy. Sommers and Paglia consider broadcasting of information in the modern date false. They say that in the 90s, they were able to neutralize the narrative of victimization over empowerment because the media was on their side (AEI VIEWPOINT, 2016). However, the media are more responsible for the modern outrage and false broadcasting of information. 
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